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About QQSurvey

As a outstanding Research Company in China, QQSurvey Company devote in market investigation for several years.
With a panel of 602,881 people in over 100 cities of China, QQSurvey can provide you professional service.

Visit our website for more information:

Our company website: www.qggsurvey.com

Our panel website: www.1diaocha.com

QQsurvey
1277 1703

TEL: (86 21) 52379150

FAX: (86 21) 52379151

ZIP :200050

EMAIL: susen@qgsurvey.com

Contact us

QQsurvey -- China Online Research

ADD:Rm 1703, Changfeng Plaza No.1277 Dingxi Road, Shanghai, China
TEL: (86 21) 52379150

FAX: (86 21) 52379151

EMAIL: susen@qgsurvey.com
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Sample recruit

QQsurvey always adhere to the following principles to ensure the authenticity of sample:

Select before the survey: choose eligible users to send e-mail invitations

Filter unconscious response: closely monitor the response and the law of the answer option to ensure that
those online survey respondents who do not answer questions carefully will be winkled and filtered

Filter rapid response: the minimum time limit function for research can pre-tick those hasty, quick, rapid
responses

E-mail address purification: check contact information to verify the authenticity of the sample, and avoid
sending invitations to the same respondents repeated

Permanently block suspicious e-mail addresses, domain and IP address: permanently block on-line
survey respondents who provided wrong data, so as to effectively enhance the authenticity of the sample
Partner check: we choose authorized partners, fully based on the quality of panel provide by partner.
Qualification examination standards include:

__ensure that the use of two-way choice of sample group

_ the supplier comply with all investigations practice in the industry

_ adhere to quality standards
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email

email

Quality Control:
_ Control the authenticity of the original identity
With techno-control and logic-judge, match the registration Information and Identity card number to confirm
validity. Also Identity card is the only certification for the reward.
Members can update the background attribute information dynamically.
_ Control the survey authenticity of the identity
Eligible members can receive survey via a valid email address
_ Check and compare registration information with survey information
In addition, QQsurvey takes a combination of methods:
_ Double opt-in via email
_ The same email can only be registered once
_ Appropriate reward for the member
_ Control the frequency of Respondents
__participate in similar surveys no more than once three months
_ participate in all types of surveys no more than once a month
_ Freeze the professional respondents
_ Invitation email and website does not mention any information about the item, so as not to induce
respondents to filter selection
_ Real-time feedback and disposal
_ Artificial review
lhims
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Customer’s Panel of China

n=602,881

ey
/Beijing , 14.33%
 /shanghai | 1251% |
 feuangzhow | 1143% |
e T
/Viuhan | 4.89%
~ fchengds ' 46d% |
o miangin | 463% |
~ [chongging | 3.28% |
~ Manjing " 310% |
B S
/Zhengzhou | 1.60%
- i U 156% |
- fFuzhs L 154% |
© Mangzhw L 150% |
© JHaerbin 145% |
i T e
/Nanchang y 143%
o i | 130% |
~ Mingdo | 138% |
~ sshijiazhuang L 137%
T aw
/Taiyuan r1.25%
 sshenyang ©120% |
© PXiaen | L10% |
S others | 10.19% |
Total " 100.00% |

/Buying house i 33.19%
it rase oo
/Distributed by employer . 3.65%

- /oormitory ' 16.15%
"""" /House owned by parent | 15.09% |
"""" /House owned by relative 1  0.52% |
~ /Rent house | 21.30%
__foters T ame%
Total " 100.00% |

Total ' 100.00%
/Married 1 22.78%

| _ssingle i 7a%2%
/Divorced ! 0.71%

| /cohabit v 160%

(Totatl ' 100.00%

| l

/Elementary School ! 1.03%
| /dunior High School v 1.45%

/Senior High School | L 6.66%
| /Technical Secondary School | 54706
| ATechical School 37 186%

/Junior College . 29.90%
[ /Bachelor | | 46.20%
[ Master L 6.41%
- fooctor T 068%
""" /Post doctor 1 0.36%
‘Total " 100.00%
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/ /(Director/Shareholder) : 2.57%
_________________________ - —— -

/Management 1 23.32%
_________________________ | P -

/O0ffice Clerk : 39.14%

/Others . 34.97%

| Total | 100.00%

________[Iselfpossessingnow | 1206%
/Self-possessed ever Vo 2.22%
~ /Family possessing now ' 11.91% |
~ /Family possessed ever |  1.89% |
~ Special Allocated Carby | |
employer v 1.94%
~ Familypossessing 1+ |
two or more cars : 0.78%
T Reeny T )
/Not plan to buy . 37.32%
Totat " 100.00% |
| gcmitdren ]
/0 child | 83.42%
R /ichitd ' 14.01% |
2 /2 children C167%)
3 /3 children ' 0.50%
4 /4+children L 0.41%
| Totat \ 100.00%
| /rersonal Wonthly Incone( /yvan) |
1000 /-1000 . 37.47%
1001-2000/1001-2000 | 24.72% |
2001-3000/2001-3000 | 17.19% |
oo T some
4001-6000/4001-6000 y 7.52%
'6001-8000/6001-8000 " 2.26% |
'8001-10000/8001-10000 | 1.24% |
10001-15000/10001-15000 | 0.71% |
15000 /15000+ | 080%
Total " 100.00% |

/Technical ; 18.82%
| JFinance N 44T%
 /worker T 2.85%
 Thannisrar T e

/Driver X 0.29%
B L )

/Army man i 0.17%
 Jlawer T 021%
e T
_____ /ewvil servane T 1A%

/Private owner X 1.05%
""" fCasual Laborer | 0.84%
______ Marketing .

: 8.22%
______ MNanager
\ 5.08%
B R )
/Freedom Occupation X 4.28%
- srarmer v 017%
""" /Scientist ) 021%
""" /Student 1 24.86%
______ JHousewife  + 027%
| /Retiree '\ 0.23%
[ sHomer v 2.65%
______ /Others ' 1155%
Totatl . 100.00%
| fFanily Monthly Incone ( /yuar) |
2000 /-2000 : 19.56%
 2001-3000/2001-3000 ' 17.75%
| 3001-4000/3001-4000 1 12.43%
| 4001-600074001-6000 1 18.91%
oo an
8001-10000/8001-10000 : 8.00%
| 10001-15000/10001-15000 ' 59206
| 15001-20000/15001-20000 | L 271%
20000  /20000+ 1 555%
Totat © 100.00%
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Beijing
n=86,395

52.87%
47.13%

/Female

/Married 23.97%

/Cohabit

/Elementary School i 1.22%
 /dunior High School 1 111% |
" Jsemtor g st 1 same)
___/Technical Secondary School __j _434%

/Technical School . 1.60%
 /dunior College | 25.64% |
~ /eachelor | 49.36%
~ Master | 9.91% |
- fpoctor T 1a7% |
""" fPost doctor ' 0.47%

/Technical . 19.68%

- /Finance | 458%
. Jworker T 235%
isaor T aw
| oriver S 02%
/Human Resource X 2.00%

- /armyman ' 025%
- Lawer L 041%
- /Teacher \ 2.35%
""" /Civil Servant 1 1.40%
e oner oo
/Casual Laborer X 0.77%
""" Marketing | 9.07%
""" MNanager . 586%
""" Medical service 1 0.98%
""" [Freedom Occupation 1 4.33%
B S ¥}
/Scientist X 0.29%
""" /Student | 2231%
""" Mousewife . 0.29%
| /Retiree L 0.20%
- Homer o 2.22%
""" fothers 1 11.96%

2000 /-2000 . 17.35%
2001-3000/2001-3000 1 15.66%
e v
| 4001-6000/4001-6000 _ 5. 19.39%

6001-8000/6001-8000 ' 10.49%
| 8001-10000/8001-10000 Y 951%
| 10001-15000/10001-15000 | L 7.02%
15001-20000/15001-20000 T 314%
(20000 /s20000+ T 591%
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Guangzhou
n=68,924

57.52%

/Married 16.68%

/Cohabit

/Elementary School 1 0.95%
" Jomtor g soent 1 azme)
___fSenior High school _______ L 796%]

/Technical Secondary School | 7.06%
""" /Technical School |  2.67% |
" /dunior College L 34.76% |
~ /Bachelor | 40.96% |
___ster 1 as2%

/Doctor ! 0.29%
""" /Post doctor ' 0.26%

/Technical  15.45%
| /rinance L 413%
| /worker T 24T%
a1 s
[ river T i o1e%
/Human Resource X 1.83%
[ /Amyman L 0.09%
| awer L 0.20%
| /Teacher 1 2.08%
/ol Sernt 1 0s4%
_____ /Private owner _______,___070%
/Casual Laborer X 0.83%
""" Marketing | 84T%
""" Manager . 479%
______ Medical service 1 122%
e ocaniion 1
[ smmer 102
/Scientist X 0.14%
""" /Student 1 3021%
______ fHousewife | 0.35%
| /Retiree o 0.21%
| fHoner o 3.24%
""" /Others ' 1251%
2000 /-2000 ] 20.32%
oo L ama
s001-4000/3001-4000 """ A =
4001-6000/4001-6000 X 17.86%
6001-8000/6001-8000 L 9.82%
| 8001-10000/8001-10000 Vo 8.54%
| 10001-15000/10001-15000 1 ¢ 6.46% |
s oo oo | 0o
20000 /20000+ ! 5.82%
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Shanghai
n=75,416

50.30%
49.70%

/Female

/Married 27.80%

/Cohabit

/Elementary School i 1.39%
 /dunior Wigh School L 1.44% |
 Jsenor igh school 17400
___/Technical Secondary School _ __649%

/Technical School X 1.83%
~ Jdunior College | 30.65% |
~ /Bachelor | 43.26% |
~ aster | 6.25% |
- fooctor O 072%
""" /Post doctor ' 0.48%)

/Technical X 19.27%
. /Finance A 5.54% |
. /Worker Vo 2.80% |
st L aen
| oriver LS 0.29% |
/Human Resource X 2.42%
. /armyman o 0.08% |
- JLawer A 0.27% |
| /Teacher L 1.78% |
""" /Civil Servant 1 1.08%
 pnveomer L aaw
/Casual Laborer X 0.45%
""" Marketing | 9.38%
""" MManager . 7.24%
""" Medical service 1 1.23%
""" /Freedom Occupation | 3.58%
s 0as%
/Scientist X 0.25%
______ /Student ' 18.84%
""" MMousewife | 022%
| /Retiree L 0.30% |
- JHomer Vo 2.19% |
""" fothers v 1287w

2000 /-2000 | 9.39%
2001-3000/2001-3000 T 12.27% |
o BT
| 4001-6000/4001-6000 b e 20.22% |

6001-8000/6001-8000 ] 12.66%
| 8001-10000/8001-10000 P 12.44% |
| 10001-15000/10001-15000 ) ¢ 9.99%
| 15001-20000/15001-20000 1 4.81%
20000 /200006 L 7.35% |
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Shenzhen
n=56,556

58.44%

/Female 41.56%

23.62%

/Married

/Cohabit

/Elementary School : 1.00%
 /dunior High School L 2.82% |
" Jsenor wigh school 113000
___/Technical Secondary School _; _ 12.72%

/Technical School X 3.70%
 /dunior College | | 35.12% |
~ /eachelor | | 27.57% |
~ Master | 2.54% |
- fooctor L 0.28% |
""" fPost doctor ' 0.26%

/Technical X 24.77%
. /Finance A 5.07% |
. /Worker L 4.04% |
st Lz
| oriver LS 0.35% |
/Human Resource X 3.49%
. /armyman o 0.09% |
- JLawer A 0.18% |
| /Teacher P 1.52% |
""" /Civil Servant 1+ 0.78%
prvateomer L aom
/Casual Laborer X 1.01%
""" Marketing | 13.69%
______ MNanager | 6.61%
""" Medical service 1 0.61%
""" /Freedon Occupation | 5.62%
s 0as%
/Scientist X 0.18%
______ /Student ' 6.87%
""" Mousewife | 0.40%
| /Retiree L 0.06% |
- JHomer Vo 2.30% |
______ sothers 113820

2000 /-2000 i 11.70%
2001-3000/2001-3000 A 15.28% |
o LY
| 4001-6000/4001-6000 b e 21.02% |

6001-8000/6001-8000 ] 11.68%
| 8001-10000/8001-10000 T 10.49% |
| 10001-15000/10001-15000 ) ¢ 8.33%
15001-20000/15001-20000 1 ¢ 3.55% |
20000 /200006 C T 6.49% |
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Chengdu
n=28,002

58.44%

/Female 41.56%

23.62%

/Married

/Cohabit

/Elementary School : 1.00%
 /dunior High School L 2.82% |
" Jsenior igh school 113000
___/Technical Secondary School _; _ 12.72%

/Technical School X 3.70%
 /dunior College | | 35.12% |
~ /eachelor | | 27.57% |
~ Master | 2.54% |
- fooctor © T 0.28% |
""" fPost doctor ' 0.26%

/Technical X 24.77%
. /Finance A 5.07% |
. /Worker L 4.04% |
st L e
| oriver LS 0.35% |
/Human Resource X 3.49%
. /armyman o 0.09% |
- JLawer A 0.18% |
| /Teacher V1 1.52% |
""" /Civil Servant 1+ 0.78%
prvaeomer 010w
/Casual Laborer X 1.01%
""" Marketing | 13.69%
______ MNanager | 6.61%
""" Medical service 1 0.61%
""" /Freedon Occupation 1| 5.62%
s 0as%
/Scientist X 0.18%
______ /Student ' 6.87%
""" Mousewife | 0.40%
| /Retiree L 0.06% |
- JHomer Vo 2.30% |
______ sothers 113820

2000 /-2000 : 11.70%
2001-3000/2001-3000 A 15.28% |
o LY
| 4001-6000/4001-6000 b e 21.02% |

6001-8000/6001-8000 ] 11.68%
| 8001-10000/8001-10000 T 10.49% |
| 10001-15000/10001-15000 ¢ 8.33%
| 15001-20000/15001-20000 1 ¢ 3.55% |
20000 /200006 C T 6.49% |
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Contact QQSurvey for additional information about our
« Visit our company website at

WWw.ggsurvey.com

« Visit our panel website at

www.ldiaocha.com

QQsurvey
1277 1703

TEL: (86 21) 52379150
FAX: (86 21) 52379151
EMAIL: susen@ggsurvey.com
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QQsurvey--China Online Research
ADD:Rm 1703,Changfeng Plaza No.1277 Dingxi Road, Shanghai, China
TEL: (86 21) 52379150
FAX: (86 21) 52379151
EMAIL: susen@qgsurvey.com




